Black Women
for America
Survey Results

Foreward
Every Monday morning at 10AM, Metrics Marketing has a status meeting where we discuss our client work,
what’s coming up, potential opportunities and any excitement that may have happened over the weekend.
Inevitably, the meeting turns to politics.
Since President Trump has occupied the White House as our 45th president, he has not only dominated
the news, but also has crept into our everyday lives and, sadly, our meetings. As marketers, we can’t help
but applaud his success in being in the news every day through his tweets or policies. As Black women,
we are mortified by how the political landscape has changed and is becoming, to some, normalized.
Metrics is an all-female creative marketing consultancy of multigenerational, multifaceted African-American
women and our chief responsibility (at least during the work day) is to create engaging communications
programs/campaigns for our clients.
At a recent staff meeting, I was retelling the weekend news discussions about how Black women are
considered “the backbone of the Democratic party.” Since we have all the demographic designations
represented around the table -- Generations X, Z, Millennials and Baby Boomers -- as you can imagine, the
discussion was pretty robust. In hindsight, I wish it had been taped. But, we came to the conclusion that
we hadn’t seen any polls that talked specifically to Black women about their issues and concerns around
the upcoming 2020 election.
That staff meeting gave birth to “Black Women for America.”
We hope that as you read our study you will understand the value and importance of developing effective
communications messages that resonate with this dynamic demographic that does so much to enhance
our culture and that we love so well.

Sarah Lattimer Irvin
President

Executive Summary

2. Quantify the importance of the AfricanAmerican female vote

“If party leaders
enter into a
campaign and
they don’t already
have established
relationships with
black women,
they are not going
to be successful.
What black women
want from the
2020 White House
race is to have the
issues important to
them recognized by
the candidates.”

3. Assess the importance of the 2020 presidential
candidates’ policies and their relevance to the
African-American female voter

President/Founder of She the People

According to a study conducted by the nonpartisan
Pew Research Center, Democratic voters have become
more racially diverse over the past two decades. In
comparison to other political parties the Democratic
party has changed the most, as the mix of voters who
support them has grown less white, less religious,
more college-educated, younger, and more liberal. As
result of these changes, Democrats hold advantages
in party identification among blacks, Asians, Hispanics,
well-educated adults and Millennials.
In the last election cycle, black women delivered some
notable advances for the Democratic party during last
year’s midterm elections by having one of the largest
voter turnouts on record. The U.S. Census Bureau
reports that 55% of eligible black women voters
cast ballots in November 2018, which was a full six
percentage points above the national turnout. Black
women have clearly emerged as a key voting block
going into the 2020 presidential race.
The Black Women for America 2020 report sought to:
1. Identify key issues among African-American
female voters

- Aimee Allison

Methodological Approach
An online survey was conducted after the Democratic Presidential debates on June 26 - 27, 2019. The
study was immediately fielded after the debates from June 28 - July 2, 2019 among 600 African-American
female Democratic and Independent registered voters. Study participants were between the ages of 18
and 73 broken out by Generation Z (ages 18-22), Millennials (ages 22-37), Generation X (ages 38-54) and
Baby Boomers (ages 55-73). They have a mix of income and are households with or without children.
Participants reside in the southeastern states (Alabama, Georgia, Mississippi, North Carolina, and South
Carolina), where African-American females have proven to be a strongly influential Democratic base and
in states (Florida, Michigan, Ohio, Pennsylvania, and Wisconsin), where the electoral college had the most
significant impact on the 2016 election.
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Stability of Results
The results will be based on a 95% level of confidence. The maximum expected error range for a sample
of this size (N=600 completes) is +/- 4.0%. Therefore, if 80% of those in the sample were found to agree
with a particular statement, the percentage of agreement in the population from which the sample is drawn
would be between 76.0% and 84.0% (80 +/- 4.0 percent) 95 times out of 100.

Key Findings
Top Issues
No brainer– Healthcare Coverage is
the #1 issue overall.
Overall, Black women identified “Healthcare Coverage”
as the number one issue that they want addressed by
candidates.
Police Brutality concerns need to be addressed
sincerely and with empathy.
As the #2 issue for Generation Z/Millennials and #4
for Generation X and Baby Boomers, police brutality
is top of mind for many segments, with younger voters
feeling a sense of mental trauma from high-profile
cases like Philando Castile and Mike Brown.
Black women are concerned with Gun Rights/
Control.
Identified within the top three issues overall, gun
rights/control is a hot issue and needs to be addressed
from their perspective related to issues in the Black
community. Generation Z, in particular, is concerned
with this issue and ranks it as #1.

The Candidates
Black women think Joe Biden can beat Trump.
Joe Biden continues to be the front runner for Black
women across all ages as 48% would vote for him
today, but even more, 59%, think he can beat Donald
Trump.
Bernie Sanders has an age issue.
No, not with younger voters - that continues to be his
base. However, he has received an overall lukewarm
reception from Generation X and appears to be
disliked by Baby Boomers, the most consistent voting
segment in the Black community.
Overall Kamala Harris and Elizabeth Warren have
not won over Black women.
At a distant third and fourth behind Biden and Sanders,
Harris and Warren have not convinced Black women
that they are viable candidates to beat Trump.

Baby Boomers are most supportive of the
Democratic Party.
Baby Boomers came of age during the gains of
the Civil Rights Movement. Many are the first
Black middle class and have reaped the benefits
of the policies implemented by the Democratic
Party over time.

Voter Turnout
Black women do not vote if they don’t like the
candidates.
Identified as the #1 reason that Black women
didn’t vote, establishing a relationship with this
community is key.
Younger generations still think their vote does
not matter.
Some Black women from Generation Z to X
believe that their vote does not matter and for
that reason do not vote.
Engaging younger voters will be key to a
victory for the Democratic Party.
Younger Black women had the lowest voter
participation rates. Candidates need specific,
targeted outreach to engage this segment.

Who Do They Trust?
Over 50% do NOT trust the government to
make decisions in their best interests or that of
their family and community.
Distrust of the government is a key issue in the
Black community and also affects voter turnout.
Younger voters distrust the government the most.

Millennials are not sure what to think about the
Democratic Party.
The largest chunk, at 45%, neither agreeing or
disagreeing that voting for a Democrat is the
lesser of two evils. About one-third of Millennials
believe the Democratic Party takes their vote for
granted while close to 40% disagree with that
statement.

Engaging In Politics
60.75% watch or stream news/political shows
to stay engaged in politics.
Always listening for policies and solutions for
the Black community, key talking points should
include their top issues not generic overarching
issues, if the intention is to build a relationship.
Social media for both political discussion
and activism is an important part of political
engagement for Generation Z and Millennials.
There is an opportunity for candidates to use their
platforms to reach younger, Black women based
on their top issues and concerns.
Over 80% research candidates via online
searches.
Ensure that websites address top issues for the
Black community and show diverse imagery. Do
not bury their issues- they should be easy to find.

Top Issues
Campaigns often highlight issues that they believe are most important to voters. We wanted to make
sure we understood exactly what those hot buttons were for African-American women. So we asked
them to identify the top three issues, from a list of 18, that they want to see addressed during the 2020
Presidential Election.

All generations
ranked Healthcare
Coverage as
#1 except for
Generation Z who
selected Gun
Rights/Control.

Police Brutality was the #2 issue for both Generation Z and
Millennials, but #4 for Generation X and Baby Boomers.
More than half of Generation Z and Millennials feel that
tragedies like Mike Brown, Philando Castile, Sandra Bland
and the Central Park 5 have caused them trauma which
affects their mental health.

Abortion Rights/Pro-Choice is a particularly
important issue for Generation Z.
However, 87% of all respondents agreed that
“A woman has the right to decide whether or
not she has a baby.”
Other top issues included:
• Increasing the Minimum Wage • Jobs

Women’s Rights are more important
to younger women than Generation
X and Baby Boomers.
When asked about the Me-Too
Movement, 43% of Generation Z
felt that it only represented white
women, despite being started in
2006 by a Black woman for women
of color.

Immigration – At 23%, Generation Z has the most interest
compared to any other age group, which averaged 13%.
Most disagree that illegal immigrants should be deported
but approximately one in four either believe in their
deportation or do not have an opinion on the subject.

Although census representation is essential for
community funding, it ranked the lowest with 1% across
the board, regardless of age, income and location.
Our research shows that the overwhelming majority of
respondents do not know or understand the purpose for,
or impact of, the Census on communities.

Prescription Drug Prices
are more important
to older women than
to Generation Z and
Millennials.

Other issues that ranked
among the lowest
include:
• Substance Abuse
• Voting Access/ Voter
Suppression
• Wealth Gap

Implications
KNOW YOUR AUDIENCE: Age definitely matters when it comes to key issues. Tailor messages to include
or exclude key topics based upon age of audience.
• Generation Z is different from the other age segments and require a more personalized approach.
• The Black female segment is not sold on feminism. Don’t assume that women’s issues are a top
priority for this group or that the Me-Too movement resonates with them. Campaigns should consider
avoiding use of the term “Me-Too Movement” and talk about women’s rights instead.
• Their top issues rule regardless of popularity in the mainstream media. Although immigration is a
popular topic, it does not rank high for Black females and about one in four do not have an opinion
on immigration. If candidates want to make inroads with this segment, focus on their top issues
especially those that are particularly relevant to the Black community like Police Brutality.
• Police Brutality should be discussed by candidates but approached with sensitivity and empathy to
show an understanding for the mental and emotional trauma that some younger, Black women feel
as a result of high-profile cases like Mike Brown and others.

Gun Control/Rights
In an Opinion piece in The New York Times, Tiya Miles, Professor of History at Harvard University wrote, “In
what might be described as another moment of peril for African-Americans–with rates of racially motivated
hate crimes on the rise, white supremacist rallies and open advocacy of white power ideology becoming
more common–black gun ownership has surged. The numbers increased markedly after the election of
Donald Trump, according to reporting from NPR.”
Responsible gun ownership among African-American women is on the rise. Black women are joining gun
clubs and can be seen at shooting ranges. According to Philip Smith, President, The National AfricanAmerican Gun Association, “over 60% of his membership is Black women.“ They want to feel they can
protect themselves and their families as they don’t know what to expect under this administration.
When asked whether every home should have a gun for self-defense purposes:

37.25%
agreed across
all age groups.

When asked specifically
about an automatic assault
weapon like an AK-47,
73.75% agreed that no
one needs an AK-47 with
Baby Boomers having the
highest numbers at 82%.

Millennials had the highest numbers in
agreement at 57% while Baby Boomers had the
highest numbers in disagreement at 42%.
Generation Z is undecided with about 1/3
going either way. Generation X is particularly
undecided with 38% neither agreeing nor
disagreeing.
As it relates to income, the lowest and highest
income brackets had the highest numbers in
agreement with 43% and 54% respectively.

Who They Like vs. Who They Think Can Win
African-American voters are often faced with the decision between voting for their preferred candidate
versus voting for who they think can win. The 2020 Presidential Election is no exception. Given the disdain
for President Trump, this distinction is particularly important and may result in many opting to put their
preferences aside in an effort to defeat the current president.
With a crowded list of Democratic presidential hopefuls, only four rise to the top, among Black women:
Joe Biden, Bernie Sanders, Kamala Harris and Elizabeth Warren.

Q4. If you had to vote today, who should
represent the Democratic Party in the
2020 Presidential Election?

Q9. Which Democratic presidential
candidate can beat Trump?
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Joe Biden is the candidate
that 48% would choose to
vote for, in contrast to the
59% who believe he can
beat Donald Trump.

Joe Biden has the highest support of any candidate across age groups but finds most of his support in the
Baby Boomer and Millennial segments. Only 1/3 of Generation Z respondents would choose Joe Biden if
they had to vote for him today but they do believe that he is the best candidate to beat Donald Trump with
an increase of approximately 10 percentage points when asked.
Much of Joe Biden’s advantage can be attributed to his close association with Barack Obama and the
“halo effect” of our beloved ‘forever’ president.
On par with national polls, Bernie Sanders came in a distant second to Joe Biden. He does however
resonate well with one in four Generation Zers, and it’s easy to understand why. Bernie has not only praised
them for their tolerance, decency and advocacy, but he’s proposing to eliminate all student loan debt,
championing tuition-free college, and seemingly giving them a real shot at both raising their standard of
living and leaving behind a healthier planet. By the same token, Bernie has received a lukewarm reception
from Generation X and appears to be disliked by Baby Boomers, with his numbers remaining relatively the
same, with regard to who should represent the Democratic party vs. who can beat Trump, at 15% and 13%
respectively.
Although one might intuitively think that a Black female would resonate best with other Black females,
especially given her attendance at Howard University and ties to Black sisterhood, Alpha Kappa Alpha
Sorority Inc., Kamala Harris’ numbers do not reflect that premise. While she is competitive with Bernie
Sanders among Generation X and is preferred over Sanders by Baby Boomers, Kamala trails behind in
third place, proving that shared identity is not enough. Her positions in California as a prosecutor, district
attorney, and state attorney general and subsequent record on criminal justice may also be partially to
blame of her current placement. She is also not perceived as being able to beat Donald Trump in a 2020
Presidential Election.
Elizabeth Warren is currently not resonating with Black female voters, with only 7% - 8% across all age
groups selecting her as their choice for president.
Fortunately, or unfortunately, depending on which candidate you ask, today’s “underdog” could be
tomorrow’s favorite.

Implications
• Black women are not going to be so quick to blindly support a candidate, essentially giving away their
vote to one who hasn’t earned it. They have come to understand the power they wield as the “backbone
of the Democratic party,” that a Democratic candidate cannot win without their support. Their decision
can be affected over time as Black women become more informed, candidates’ policies and positions
come to light, previous actions are unearthed, debates continue, etc. Support is essentially up for
grabs, until they are standing at the voting booth, assuming that they will even go to the polls.
• Ultimately, success for a Democratic candidate among Black women, will boil down to likeability,
relatability, authenticity, knowledge and understanding of this unique constituency’s concerns, as well
as concrete plans for the betterment of their lives, their families and their communities, not to mention
how these proposals are communicated.

Voter Turnout
Even though the African-American community has experienced gains in voter engagement, significant
strides still need to be made, in order to bolster the likelihood of victory for the Democratic Party.
So beyond just identifying what a candidate would have to say or do to win the vote, this study sought
to determine who the non-voters are and understand their reasons for not voting. Voter engagement
organizations and campaigns would then be equipped with the necessary information to address these
barriers and achieve the much-needed turnout in the 2020 Presidential Election.

An overwhelming 92% of Baby
Boomers participated in the local, nonpresidential, 2018 mid-term elections.
The turnout decreased considerably
with each subsequent generation.

Highest and lowest incomes exhibited
the lowest voter rates.
83% voted in Southern States Vs. 74%
in Critical Electoral College States

So why didn’t they vote?

Didn’t like candidates
#1 Reason
The top 2 reasons were given
by 50% of respondents.

My vote doesn’t matter
#2 Reason and Top 3 answer
for Generation Z, Millennials and
Generation X

Voter apathy in the Black community has historically been connected to a belief that politicians won’t
implement any legislation that will positively impact their communities, therefore their vote wouldn’t affect
real change. In addition, even with a huge voter turn-out for Hillary Clinton, Donald Trump still won the
election, even though he lost the popular vote.
Other key barriers included:
• Being out of town on Election Day
• Lack of transportation for Millennials and Generation X
• Childcare/family obligations
• Identify/verification issues, which were cited largely by
Baby Boomers, as compared with other generations

Implications
• While Black women want more than just lip service, by first acknowledging that not enough has changed
for them, despite their continued support of the Democratic party, an honest conversation can be had
around what will be done moving forward to make sure it is evident that their vote matters.
• The energy spent Trump-bashing would be better directed toward addressing the aforementioned
likeability. Black women have demonstrated that they can mobilize and will “show up and show out” at
the polls. By establishing, genuine relationships with them now, a candidate increases the likelihood
that they will turnout for an election, and better yet in their favor.
• Also, with young Black women being a key demographic among college students, educating Generation
Z, in particular, about the in and outs of voting while enrolled out of state, will also be a key factor in
engagement.

Who Can You Trust?
Overall respondents do not trust the government.
Some segments distrust the government more than others:
• Those with incomes from $30,000 - $99,999 distrust the government
the most with an average of 63% disagreeing with the statement.
• Generations X and Z follow closely behind with 61% disagreeing
with the above statement.
• Voters in Electoral College-focused states trust the government less
than those in southern states, 61% to 54% respectively.

57.25%

do NOT trust the
government to make
decisions in their
best interests or that
of their family and
community.

What About the Democratic Party?
• 27% believe that voting for the Democratic Party is the lesser of two
evils.
• Baby Boomers are most supportive of the Democratic Party. Many
Baby Boomers do not think the Democratic Party is the lesser of two
evils nor do they agree that the Democratic Party takes their vote
for granted.
• 33% of Generation Z believes Democrats take their votes for granted
and 37% believe that voting for a Democrat is the lesser of two evils.

GENERATION Z

is most skeptical of
the Democratic Party.

• Millennials are not quite sure what to think about the Democratic
Party, with the largest chunk, 45%, neither agreeing or disagreeing
that voting for a Democrat is the lesser of two evils. About onethird of Millennials believe the Democratic Party takes their vote for
granted while close to 40% disagree with that statement.

Implications
• Black, female, Baby Boomers are the most loyal and dependable segment of Black women for the
Democratic Party.
• Democrats must have a deliberate focus on Generation Z to change their negative perception of the
party. Democrats must work to show them that they understand their issues and want to earn their vote.
• Millennials on the other hand are pretty ambivalent about the Democratic Party. Democrats must make
diligent efforts with this group to show how they are different, particularly how they govern, from
Republicans.

Engaging in Politics
African-Americans turned out in record numbers in 2012 to vote Barack Obama into office. While voting
in elections, as well as overall engagement, has dropped off since the 2016 election. Approximately 11%
are not engaged across all groups; 15% of respondents at the highest and lowest income levels are not
engaged. This presents an opportunity.

For Generation X and Baby Boomers, over 50%
say that discussing with family and friends is an
important part of their political engagement.
Over 80% say that they actively research
candidates via online searches, prior to voting.
Consuming the news, political TV or radio shows
was the second most popular approach.
Donations to a political candidate or organization
is low at an average of 8%, with Baby Boomers
having the highest giving at 13%.

60.75%

of Black women watch or
stream news/political shows
to stay engaged in politics.

Social media for political
discussion and activism
is an important part of
political engagement
for Generation Z and
Millennials.

Implications
• Candidates and organizations that are not active on social media and producing content that resonates
with these groups are less likely to be considered by Generation Z and Millennials. Leverage these
platforms to develop an authentic connection.
• With a significant amount of discussion being had between family and friends, don’t overlook the
importance of word-of-mouth.
• Community activism and donations to political candidates and organizations was low across all
segments. Develop messaging that excites Black women, gets them talking about you to their friends
and families, and compels them to take political action.
• Being seen in print (local newspapers, magazines) puts a face on your candidacy and adds credibility to
your message, especially in local newspapers.
• Be present in the community at events.
• Using traditional media (TV, radio) is key to reaching Millennials and Baby Boomers and other
demographic segments.
• Form partnerships with key community organizations.

